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Abstract: This study explores the role of commercial complexes in promoting regional commercial
prosperity and its long-term mechanism. With globalization and information technology develop-
ment, regional commercial prosperity has become an important factor in urban competitiveness.
The commercial complex has significantly promoted regional economic growth through brand ag-
glomeration, consumption experience promotion, and industrial linkage. Governmental policy sup-
port and infrastructure enhancements are essential for its long-term development, while innovative
business models and technology applications are crucial for fostering sustainable regional com-
merce. The case study of Henglong Jinzun Plaza reveals the impact of commercial complexes on
regional commerce at different stages of development, highlighting the role of brand effect, con-
sumer experience, and industrial synergy. The research shows that the cooperation between gov-
ernment and commercial complexes can effectively build a long-term mechanism of regional com-
merce and promote the sustainable development of the regional economy.
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1. Introduction

With the development of globalization and information technology, the urban econ-
omy and commercial forms around the world have undergone profound changes. Re-
gional commercial prosperity has become one of the important indicators to measure the
level of urban development and the quality of life of residents. Regional commerce is not
only related to economic growth but also directly affects regional social vitality, employ-
ment rate, resident consumption level, and urban attraction. The prosperity of regional
commerce promotes the optimization of economic structure, industrial development, and
consumption upgrading, thus enhancing the competitiveness and attraction of cities. Un-
der the background of globalization, the competition between cities is no longer limited
to geographical location, resource advantage, and industrial foundation but is more re-
flected in the continuous innovation of a comprehensive business environment and re-
gional economic ecology. In this process, the commercial complex, as an important com-
mercial form, has gradually become the key driving force of regional commercial pros-

perity.
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2. Literature Review
2.1. Research on Regional Commercial Prosperity

Regional commercial prosperity is a key factor in urban economic development,
which directly affects employment, taxation, and residents' quality of life. It includes the
activity of business activities, the improvement of consumer purchasing power, and the
optimization of the business environment. The prosperity of regional commerce has en-
hanced the competitiveness of the city, promoted the popularity of the region, and fos-
tered the development of surrounding industries. It is an important yardstick to measure
the vitality of the city economy [1].

The realization of regional commercial prosperity depends on the synergy of many
factors. The growth of market demand is the core driving force, and the diversification of
consumer demand directly affects the market scale and vitality. Government policies play
an important role in promoting business prosperity. Tax incentives, business planning,
financial subsidies, and other policy instruments attract investment and promote the con-
struction and operation of commercial complexes. Infrastructure development, such as
the upgrading of transportation and public services, has enhanced the attractiveness of
the region and improved consumer convenience. Together, these factors contribute to the
long-term prosperity of regional commerce.

2.2. The Role and Mechanism of the Commercial Complex

The commercial complex significantly promotes the prosperity of regional commerce
through brand agglomeration, business innovation, and improvement in consumption ex-
perience. With the change in consumer demand, the traditional retail mode can't meet the
personalized demand gradually; the commercial complex enhances the consumer experi-
ence and satisfaction by introducing intelligent retail, high-end catering, cultural enter-
tainment, and other innovative formats [2].

The brand agglomeration effect is also one of its key roles. By gathering famous
brands at home and abroad, the commercial complex forms a strong attraction, driving
consumers to flow in and promoting the development of surrounding businesses. As con-
sumer behavior changes, the commercial complex responds quickly to optimize its oper-
ating model to adapt to changing market demands, driving the prosperity of regional
commerce.

2.3. Study on Long-Term Mechanism

The long-term mechanism of the commercial complex depends on policy support,
infrastructure construction, industrial synergy, and technological innovation. Govern-
ment policies, especially tax incentives and business planning, provide guarantees for the
long-term development of the commercial complex. Infrastructure development, such as
the improvement of transportation and public service facilities, improves the attractive-
ness of commercial complexes and increases traffic [2].

Industrial synergy and technological innovation also provide a powerful impetus for
regional business prosperity. The commercial complex forms an industrial synergy effect
through cooperation with catering, culture, science and technology, and other industries
to promote the diversified development of the regional economy. With the application of
big data and artificial intelligence, commercial complexes can accurately grasp consumer
demand, improve operational efficiency, and enhance market attraction.

3. Theoretical Framework and Methodology
3.1. Theoretical Framework

The theoretical framework of this study includes business agglomeration theory, re-
gional economic growth theory, and consumption economics theory. Business agglomer-
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ation theory emphasizes that business enterprises and service organizations are concen-
trated in a specific area through the agglomeration effect to reduce transaction costs and
enhance market competitiveness. Brand agglomeration can not only improve regional at-
traction but also promote the prosperity of surrounding businesses and the development
of regional businesses through the business circle effect. Commercial complexes gather a
number of brands and businesses to promote consumer mobility, enhance market attrac-
tion, and become an important part of the regional economy [3].

According to the theory of regional economic growth, commercial complexes pro-
mote the development of the retail industry by attracting consumers and, at the same time,
drive the growth of the whole regional economy. Commercial complexes not only create
jobs but also promote prosperity upstream and downstream of the industrial chain and
foster the development of related industries such as real estate, transportation, logistics,
and other fields. Therefore, the construction and operation of commercial complexes en-
hance the competitiveness of the regional economy and promote the sustainable growth
of the regional economy.

Consumer economics theory focuses on consumer behavior and its impact on the
market. With the change in consumer behavior, commercial complexes promote the opti-
mization and upgrading of consumption structure by innovating formats, improving
shopping experience, and providing diversified consumption choices. The commercial
complexes that meet the growing consumer demand for shopping experiences, quality of
service, and variety of goods have driven consumption upgrades and contributed to re-
gional business prosperity [4].

3.2. Research Technique

This study uses case studies and data analysis. The case study method shows how to
promote the prosperity of regional commerce by means of industry innovation and brand
agglomeration by analyzing the cases of typical commercial complexes. Taking the Hen-
glong Jinzun Plaza as an example, this paper studies its operation at different stages of
development and evaluates its impact on attracting consumers while promoting employ-
ment and regional economic growth. The case study provides practical experience for
constructing a long-term mechanism. It reveals how government policies, infrastructure
construction, and industrial synergy work together to promote the long-term prosperity
of regional commerce.

The data analysis method involves the collection of relevant economic data and con-
sumer behavior data, using the quantitative analysis method of empirical research. This
process includes collecting data on consumer preferences, changes in demand, and the
effectiveness of the business complex's operations through questionnaires, interviews,
and public statistical data analysis. These data provide scientific and objective evidence
support for this study, ensuring the reliability and persuasiveness of the study results [5].

4. A Case Study of Henglong Jinzun Plaza
4.1. Overview of Henglong [inzun Plaza

As a typical commercial complex project, Henglong Jinzun Plaza is located in the core
business district of the city, with good geographical advantages and rich commercial po-
tential. It has a building volume of 7400 square meters and includes 60 shops that offer a
variety of formats, such as retail, catering, entertainment, and office spaces. Since its open-
ing, the commercial complex has received 250,000 passengers a year, and its annual turn-
over is between 40 million yuan and 50 million yuan. Henglong Jinzun Plaza not only
provides consumers with diversified shopping options and convenient services, but also
successfully attracts a large number of consumers and business investments by introduc-
ing famous brands and innovative business formats. The operation of the commercial
complex has effectively promoted the optimization of the business environment in the
surrounding areas and enhanced the regional economic vitality.
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4.2. The Influence of the Different Development Stages of Henglong Jinzun Plaza on the Regional
Commerce

The influence of Henglong Jinzun Plaza on the prosperity of regional commerce in
different stages of development is particularly obvious. From the project initiation stage,
the planning and development of Henglong Jinzun Plaza has produced a positive pre-
mium effect on the surrounding residential market. With the establishment of the project,
the surrounding area's real estate prices rose significantly, attracting a large number of
investors and buyers. This change reflects the leading role of commercial complexes in the
regional real estate market. The introduction of commercial projects enhances the attrac-
tiveness of the region and promotes the redevelopment and value promotion of urban
space.

Table 1 shows the impact of Henglong Jinzun Plaza on regional commerce at differ-
ent stages of development. It can be seen that from the project initiation stage to the oper-
ational maturity stage, the commercial complex has successfully promoted the optimiza-
tion of the regional business environment and enhanced the economic vitality and com-
petitiveness of the region by promoting the premium of surrounding real estate, improv-
ing public facilities and strengthening industrial linkage.

Table 1. Regional Commercial Impact of Henglong Jinzun Plaza at Different Development Stages.

Development
Phase
Project Initia- Surrounding real Increased property values in the surrounding area, at-

Affected Aspects Major Impacts

tion Stage  estate premium tracting investors and homebuyers

Upgrade of public Enhanced transportation amenities, expanded park-

Opening Stage facilities

ing, improved restrooms, and other facility enhance-
ments

Operational  Linkage effect of Strengthened connections among catering, hospitality,

. . . and real estate sectors, fostering regional economic
Maturity Stage regional industry

growth

4.3. Promotion of Henglong Jinzun Plaza for Regional Commercial Prosperity

The success of Henglong Jinzun Plaza is evident not only in its impressive commer-
cial performance but also in its substantial contribution to the overall prosperity of the
region's commerce through the effects of brand agglomeration and industrial linkage. A
defining characteristic of Henglong Jinzun Plaza is its concentration of renowned brands
from both domestic and international markets, which creates a powerful agglomeration
effect. The effect not only enhances the attraction of the business circle, but also further
strengthens the competitiveness of the regional market. The clustering of brands serves to
attract a large number of consumers and stimulates the growth of the surrounding com-
merce and retail industry, forming a virtuous circle and promoting the consumption
growth of the whole region.

Through the introduction of innovative formats, Henglong Jinzun Plaza has pro-
moted the upgrading of consumption structure. Under the background of consumption
upgrading, consumers demand gradually tend to be diversified and personalized. By in-
troducing high-end retail, smart homes, characteristic catering, and other new formats,
Henglong Jinzun Plaza meets the demands of different consumer groups and promotes
the optimization of the regional market structure. At the same time, the mature operation
of the commercial complex also drives the growth of the regional economy, provides a
large number of employment opportunities, promotes the increase of tax revenue, and
further promotes the prosperity of regional commerce.

4.4. A Summary of the Successful Experience of Henglong [inzun Plaza
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The successful experience of Henglong Jinzun Plaza is mainly reflected in three as-
pects: business innovation, enhancement of the consumption experience, and improve-
ment of the surrounding business environment. Firstly, the innovation in business formats
enables the commercial complex to stay aligned with market trends, continually optimiz-
ing its products and services to attract a diverse customer base. For example, the intro-
duction of innovative formats such as high-end retail, smart homes, and specialty catering
not only enhances the shopping experience for consumers but also promotes consumption
upgrading within the regional market.

By enhancing the shopping experience of consumers, Henglong Jinzun Plaza in-
creases consumer stickiness and loyalty. Innovative measures such as convenient pay-
ment, intelligent shopping guides, and high-quality service make consumers' shopping
process smoother and more pleasant, increasing the frequency and amount of consump-
tion and further promoting the growth of regional commerce.

The success of Henglong Jinzun Plaza has led to the improvement of the surrounding
business environment and enhanced the vitality of regional business. The operation of the
commercial complex not only injects new economic impetus into the region, but also pro-
motes the development of the surrounding catering, hotels, real estate, and other indus-
tries, forming a strong industrial synergy effect and further promoting the optimization
of the regional economy and business environment.

5. Analysis of the Impact of Commercial Complexes on Regional Commercial Prosper-
ity
5.1. Brand Agglomeration Effect and the Promotion of Regional Competitiveness

The brand agglomeration effect is one of the most significant driving forces of com-
mercial complexes to regional commercial prosperity. By introducing multiple well-
known brands, especially high-end brands, the commercial complex can effectively form
a brand agglomeration effect, which not only greatly improves the attraction of the com-
mercial complex itself, but also drives the vigorous development of the whole regional
commerce by improving market competitiveness. When multiple big brands are concen-
trated in the same place, it can attract more consumers to visit while enhancing the fre-
quency and diversity of commercial activities in the region. Brand agglomeration can not
only improve the shopping convenience of consumers, but also promote the growth of
surrounding small shops, catering, and other related industries through large-scale mar-
ket effect.

Table 2 shows the impact of brand agglomeration effect on regional business. It can
be seen that brand agglomeration not only improves the attraction of the business circle,
but also drives the growth of surrounding businesses and real estate. The entry of many
well-known brands has promoted the competitiveness of the regional market and the
prosperity of the surrounding business circles.

Table 2. Impact of Brand Agglomeration Effect on Regional Business.

Impact Dimen-

. Affected Aspects Key Outcomes
sion

Attracting renowned brands to Concentration of big brands draws more
Brand Agglom-

. establish presence and boost consumers, enhancing the vitality of the
eration Effect

market competitiveness business district
Growth of Sur- Facilitating the expansion of Increase in the growth of catering, retail,
rounding Busi- the surrounding shops and ser- and related industries, contributing to
nesses vice industries regional economic development
Real Estate Ap- Appreciation of regional real Commercial projects promote the pre-
preciation Ef-  estate values, driving real es- mium of the surrounding real estate, en-
fect tate investment hancing the allure of market investment
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5.2. Consumer Experience and Consumption Upgrade

The improvement of consumer experience is another important factor for commercial
complexes to promote regional business prosperity. As consumer needs change, commer-
cial complexes are constantly innovating the shopping environment to provide a more
comfortable and convenient shopping experience. By optimizing the shopping environ-
ment, the commercial complex can effectively improve the satisfaction and loyalty of con-
sumers, thus increasing the consumption frequency and consumption amount in the re-
gion. This improvement is not only reflected in the enhanced facilities, such as the addi-
tion of spacious parking lots, rest areas, cleaning facilities, etc., but also in the improve-
ment of service quality and the introduction of intelligent services.

The commercial complex meets the personalized needs of consumers through the
diversification of business formats. With the increasing demand of consumers for diver-
sified product types and shopping experiences, commercial complexes actively introduce
diversified formats, from high-end retail and cultural entertainment to smart homes and
other emerging formats, which not only provide rich consumption choices, but also pro-
mote the upgrading of consumption structure. By meeting the needs of consumers at dif-
ferent levels, commercial complexes promote the expansion of regional consumer markets
and enhance the overall consumption capacity of the region.

Table 3 shows the impact of improved consumer experience on regional business
prosperity. It can be seen that the optimization of the shopping environment, diversifica-
tion of business forms, and innovation of intelligent consumption experience all promote
the prosperity of regional commerce. By enhancing consumer satisfaction and loyalty,
commercial complexes not only increase the frequency of consumption but also promote
an upgraded consumption structure.

Table 3. Impact of Consumer Experience Improvement on Regional Business Prosperity.

Impact Di-

. Affected Aspects Key Outcomes
mension

Shop Environ- Enhance comfort and con- Offer spacious parking, comfortable seating ar-
ment Optimi- venience of the shopping eas, clean and sanitary facilities, etc. to en-

zation environment hance the consumer experience
Diversification o Introduce high-end retail, smart homes, and
. Meet individual consumer A .
of Business ‘ other emerging industries to promote an up-
references .
Formats P graded consumption structure

Introduce new technolo-  Utilize new technologies such as self-service

Intelligent . . . . .
Consumotion 5 to improve shopping payment systems, smart shopping guides, and
ExperieI;ce convenience and engage- AR/VR experiences for an improved consumer

ment experience

5.3. Enhance the Regional Image

The role of commercial complexes in promoting regional image can't be ignored. On
the one hand, the commercial complex has enhanced regional popularity and brand image
through extensive publicity by the media, while on the other hand, it also plays a role in
attracting tourists and investors. The commercial complex, as a city landmark, often be-
comes the focus of media reports, thus attracting more external investors and tourists.
This media exposure has effectively enhanced the region's international image and attrac-
tion.

The social responsibility and environmental image of the commercial complex have
also greatly enhanced the social reputation of the region. More and more commercial com-
plexes begin to pay attention to sustainable development and the fulfillment of social re-
sponsibilities, such as environmental protection measures such as green buildings, energy
conservation, and emission reduction, which can not only effectively reduce operating
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costs, but also foster a positive social image, enhancing consumer perception. Conse-
quently, the successful functioning of a commercial complex not only contributes to the
prosperity of regional commerce, but also plays an important role in bolstering the re-
gional brand image and social identity.

6. Construction of Long-Term Mechanism for Regional Commercial Prosperity
6.1. The Role and Function of Government

The government plays an important role in the long-term mechanism of regional
business prosperity. First, policy support is fundamental to the success of the business
complex. The government provides guarantees for the construction and operation of com-
mercial complexes through policies such as tax incentives, business planning, and finan-
cial subsidies. Tax incentives attract more businesses and investors to participate, thus
promoting the prosperity of business activities. Reasonable business planning is essential
for optimizing the layout of the business circle and improving the regional commercial
attraction. Financial subsidies and preferential policies can reduce the cost of enterprises,
especially support for emerging business projects, which can help their early development
and market adaptation.

Infrastructure development is also the key to the long-term prosperity of regional
business. The government should increase investment in transportation and public ser-
vice facilities, improving the regional transportation network, parking lots, public health
facilities, etc. This will not only improve the convenience of travel for consumers, but also
bring more passenger flow to the commercial complex. Efficient transportation systems
and perfect public service facilities enhance the operational efficiency of the commercial
complex and enhance the attractiveness of the region.

Market regulation and policy optimization ensure fair competition and consumer
rights. The government needs to enforce regulations to protect fair competition in the mar-
ket and enhance consumer trust to promote consumer activities. Through market regula-
tions, the government has provided long-term and stable support for regional business
prosperity.

6.2. Optimization Strategy for Commercial Complexes

To foster a long-term mechanism for regional business prosperity, commercial com-
plexes must focus on optimizing their operations and product offerings. Enhancing oper-
ational efficiency and innovating products are key strategies for achieving success. As
consumer demands evolve, it is crucial for commercial complexes to continuously intro-
duce new formats and innovative products, such as high-end retail, smart homes, and
cultural entertainment, so as to meet diversified needs, improve consumer satisfaction,
and promote consumption growth.

Innovative business models are an important driving force for sustainable develop-
ment. With the popularity of Internet technology, online and offline integration has be-
come a trend. Commercial complexes can provide convenient shopping, payment, and
distribution services through online platforms to enhance consumer experience. At the
same time, cross-industry cooperation, such as linkage with catering, culture, science and
technology, and other industries, can form an industrial synergy effect and jointly pro-
mote regional business prosperity.

6.3. Synergy of Long-Term Mechanisms

The long-term mechanism of regional commercial prosperity needs the joint support
and cooperation of the government and commercial complexes. Government policies pro-
vide guarantees for the long-term development of commercial complexes, while the suc-
cessful operation of commercial complexes promotes government tax revenue and re-
gional economic growth. The cooperation between the government and commercial
complexes can promote the sustainable development of regional business.
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Industrial synergy is another important factor to promote the prosperity of regional
commerce. A commercial complex is more than just a hub for retail and consumer activi-
ties; it can also integrate culture, science and technology, catering, and various other in-
dustries to form a comprehensive industrial ecosystem. Industrial linkage can enhance
the comprehensive competitiveness of commercial complexes and promote the diversified
development of the regional economy. Through industrial synergy, commercial com-
plexes attract more investment and consumers, promoting the overall growth of the re-
gional economy.

Technological innovation is the key to improving the operational efficiency of com-
mercial complexes. Big data and artificial intelligence technologies can accurately under-
stand consumer demands and optimize product supply and service quality. Through real-
time data analysis, commercial complexes can adjust their operational strategies and im-
prove market responsiveness. At the same time, intelligent services such as self-service
payment systems and intelligent shopping guides can improve consumer shopping expe-
rience and enhance consumer loyalty. Technological innovation has improved operational
efficiency and provided impetus for the prosperity of regional commerce.

7. Conclusion

Commercial complexes play an important role in the prosperity of regional com-
merce. The brand agglomeration effect and the presence of several well-known brands
enhance the attraction and promote the surrounding business and economic growth. They
meet the changing needs of consumers and promote consumption upgrading by provid-
ing diversified shopping and entertainment experiences. The industrial linkage effect ac-
celerates the coordinated development of commercial complexes and their surrounding
industries, promoting the sustainable growth of the regional economy.

The long-term development of commercial complexes can't be separated from gov-
ernmental policy support and infrastructure construction. The government's tax incen-
tives, business planning and infrastructure improvements have provided protection for
the commercial complex and enhanced the region's competitiveness. Innovative business
models and technology applications, such as online and offline convergence and intelli-
gence, are also key to promoting the continued prosperity of regional businesses.
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